
 
 

 

 It’s early morning in Los Angeles and the sun has barely peeked over the horizon, 

but the aisles at a neighborhood Home Depot are already buzzing.   

 The heavy foot traffic is no surprise; the Depot is a hub for professional craftsmen 

and do-it-yourself-ers of all stripes.  But on this particular morning, one section of the 

sprawling store is busier than usual, as the cast and crew of the film He’s Just Not That 

Into You prepares to shoot a pivotal scene. 

 Over the crackle of the intercom and the monotone beep-beep-beep of a cart 

backing up somewhere nearby, Oscar winner Jennifer Connelly (A Beautiful Mind) and 

Bradley Cooper (Yes Man, Wedding Crashers) work through their scene with director 

Ken Kwapis (The Office, The Sisterhood of the Traveling Pants), drawing a crowd of 

curious patrons that grows bigger with each take.   

 “I’d be pretty excited if I walked into Home Depot one day and saw Jennifer 

Connelly,” Cooper says.  “That’d be a pretty good day.” 

 Today is unusually good for another reason.  There is added layer of buzz in the 

air, cutting through the ambient shopping noise and percolating throughout the set.  In 

this ensemble comedy about the romantic misadventures of a group of Baltimore-based 

friends and lovers, Connelly and Cooper play Janine and Ben, a married couple whose 

floundering relationship takes an unexpected turn in the flooring section of Home Depot.  

The infidelity that powers their provocative storyline has become the subject of heated 

discussion among the crew. 

 “As we were rehearsing and shooting I realized that the crew guys – the dolly 

grip, the gaffer, the construction guys – were all in engaged in this lively debate about 

whether or not Ben should leave the marriage, and what exactly is driving him to make 

the choices he’s making,” recalls Kwapis a few months later, over a Caesar salad in a 

quiet Beverly Hills hotel suite.  “I thought ‘Wow, this film is not for women only.” 
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  “It was hilarious to hear the crew talking about these characters,” Cooper says.  

“‘Ben is an a-hole!’  ‘No he’s not!’  I think any time a movie can stir things up a bit, 

that’s a good thing.” 

 If the film’s source material is any indication, He’s Just Not That Into You is 

definitely going to stir things up with audiences.  The movie, which features an Ocean’s 

Eleven-style all-star cast including Ben Affleck, Jennifer Aniston, Scarlett Johansson and 

Drew Barrymore – takes its inspiration from a best-selling self-help book that “identifies 

the excuses that guys give women when they’re really blowing them off,” says co-author 

Greg Behrendt, a former consultant on HBO’s hit series Sex and the City.  “If someone 

isn’t going to be honest with you, you can be honest with yourself and say ‘This isn’t 

working out.  Why am I tolerating a crappy relationship?’” 

 The simple truth and disarming honesty of the book’s core philosophy cuts 

through the excuses, rationalizations and over-analysis that women tend to make when 

stymied by men’s behavior.  When a guy doesn’t call, when he doesn’t sleep with you, 

when he doesn’t marry you…it’s not because he has the flu or he had to work late.        

 What seems like common sense to Behrendt often comes as a revelation to the 

women who seek his advice.  “I don’t pretend to know what it’s like to be a woman, but 

it seems that women are hopeful, and sometimes they feel like what they have right now 

might be the only thing they’re ever going to get, and so they try to make the best out of 

it,” Behrendt muses. 

 Adapting the book into a feature film became a passion project for producer 

Nancy Juvonen.  “I was completely obsessed,” she says.  “I related to the book’s idea of 

being practical about dating and relationships, rather than buying into the myths we 

create for ourselves because we’re not getting the phone call or the attention that we 

want.  I had a really clear vision how this book could be a movie, and how I wanted that 

movie to feel.” 

 Juvonen, Barrymore’s longtime producing partner, developed and produced the 

project through the actress’ production company Flower Films, working closely with 

screenwriters Abby Kohn & Marc Silverstein (Never Been Kissed) to create nine fictional 

main characters whose interconnected storylines explore the minefield of modern 

relationships with the same sense of playfulness and candor that underscore the book. 



 3 

 The often humorous and occasionally heartbreaking complexities of sussing out 

someone’s interest – or lack thereof – is exemplified in the story of Gigi, an earnest but 

endearingly clueless romantic played by Ginnifer Goodwin (Walk The Line, Big Love), 

who can’t understand why Conor hasn’t called her – after all, their blind date went well.  

Didn’t it? 

 “Women make decisions using the information we have, and the information that 

Gigi has is misguided,” says Goodwin.  “She’s been grossly uneducated in the realities of 

relationships, yet she is open and resilient and bold.  It was actually great fun playing her.  

I am rejected on a daily basis in what I do for a living, so it was easy for me to play a 

character who embraces rejection in her personal life.” 

 Blinded by her own desires and expectations, Gigi obsesses over every beat of her 

conversation with Conor and makes endless excuses for why she hasn’t heard from him.  

It isn’t until their mutual friend Alex, played by Justin Long (Live Free or Die Hard), 

gives her a much-needed wake up call that Gigi begins to accept the truth about the 

situation and why she has been so unlucky in love.  “We all tend to look at life through 

the prism of our own hopes and, as a result, don’t see what’s in front of our face,” 

Kwapis observes.  “Men may not devote the amount of time and energy to dissecting 

their love lives that women do, but they make just as many mistakes and misread signals 

just as badly.” 

 In fact, when Kwapis read Kohn & Silverstein’s script, he related to all the 

characters, including Gigi.  “One of the things I said to Nancy Juvonen when I met her 

was that I feel like I’ve been doing research for this film for several decades by having 

made most of the same mistakes that Gigi does,” he says.  “I’ve certainly misread 

romantic signals.  I’m absolutely guilty of taking the most meager morsel of interest or 

non-interest from someone else and blowing it all out of proportion.  I can obsess over a 

text message or a voicemail, whether incoming or outgoing, for hours.” 

 With technology playing an ever-increasing role in modern romance, executive 

producer and cast member Drew Barrymore worked with Juvonen and the writers to 

infuse the film with her perspective on dating in the Digital Age.  “I wanted to express 

how difficult and confusing this technological approach to romance can be,” says 

Barrymore, who plays Mary, a woman more comfortable with old school, organic 
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interaction than what she sees as impersonal, instant gratification-driven portals like 

Facebook, texting and internet matchmaking.  “Mary is dismayed by technology, and the 

character was a perfect fit for me.  I still have a wall phone.  But guys don’t call anymore.  

It’s all text.  You’re expected to respond immediately and be quirky and quippy.  I’m 

awkward enough on the phone.” 

 Despite Barrymore’s misgivings about electronic communication, it was a “sweet 

email” she sent to Jennifer Aniston that led to the actress’ involvement in the film.  

“There was a great cast involved, and I love ensembles,” says Aniston of her interest in 

the project, in which she and Ben Affleck play a couple whose conflicting views about 

marriage threaten the future of their long-term relationship.   “Beth and Neil have been 

together for seven years,” she explains, “and he is very content not being married and 

doesn’t believe in it or understand why it has to happen.  But she wants to be married and 

starts to feel like, ‘Wow, am I being duped?’” 

 Navigating issues of commitment and communication proves equally challenging 

for the male characters in the film.  Conor, Gigi’s would-be Mr. Right, can’t understand 

why Anna, the girl of his dreams, won’t commit to more than friendship, foot massages 

and the occasional hookup.  He’s taking his career to the next level, and he’s ready to do 

the same with his personal life – a situation that Kevin Connolly (Entourage) shares with 

his character. 

 “When I was in my early twenties, I just dated and didn’t think about it,” 

Connolly relates,  “but as you get a little older, it becomes more complicated.  I’m 34 

now, and if I’m dating a girl, I think, ‘Things are good right now, but will I be with this 

girl in five years?  Is she going to move into my house?’  If not, then what’s the point?  

I’m looking to move into a new phase of my life, and I want to be there sooner rather 

than later, without rushing it.” 

 Unbeknownst to Conor, the reason Anna is sending him mixed signals is because 

she’s head over heels for Ben…who just happens to be married to Janine.  Scarlett 

Johansson (Vicky Cristina Barcelona, The Other Boleyn Girl), who plays the free-spirited 

Anna, credits the screenplay for deftly plunging these characters into the emotional gray 

areas of attraction and adultery without vilifying them.  “Ben and Anna really like each 

other.  They make such a connection that you can’t really hate them, because they’re not 
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being malicious or vindictive,” Johansson says.  “She’s not looking to steal a married 

man and he’s not looking to have an affair.  But sometimes these things happen and you 

don’t want to miss the boat.  Who knows?  This could be the person that you have 

children with and get married to and spend the rest of your life with.” 

 “When you’re married, you can get complacent, and I think the temptation to 

cheat is probably a lot more common than people want to let themselves believe,” says 

Connolly.  “It’s hard for us to admit that these temptations exist – for both men and 

women – in a big way.” 

 In their funny, poignant and honest approach to addressing the affairs of the 

human heart, the filmmakers strived to make He’s Just Not That Into You an exception to 

the romantic comedy norm, deliberately avoiding such “chick flick” clichés as the 

makeover montage, or characters singing their favorite song into random objects 

doubling as a microphone.   

 “This film doesn’t behave like a familiar romantic comedy,” Kwapis says.  “What 

I love about the script is that it doesn’t run joke-to-joke. The reason things are funny is 

because the writing is really well observed in terms of behavior.  Many of the things that 

audiences laugh at the hardest in this movie are things that they’re kind of cringing at as 

they’re laughing. The other thing that’s great about the film is that it will turn on a dime 

and be, in a wholly organic way, actually much more deep and emotional than you get 

with a lot of typical romantic comedies.  As a director, you’re always trying to do a dance 

that the audience knows, but you’re not a good filmmaker unless you show them a few 

new steps along the way.” 

 “I never saw this film as a ‘chick flick,’” adds Cooper.  “It’s more in the vein of 

films I love like The Big Chill, The Family Stone and Grand Canyon.  I think it’s an 

honest portrayal of romantic relationships, of what people really want and how they 

really behave, without sugarcoating it.” 

 It’s precisely this level of realism, and the opportunity to bring something 

personal about life, love, rejection and hope to the process, that attracted such a high-

caliber cast to the project.  As Barrymore attests, “Everyone decided to do this project 

because of the writing, because they liked the idea of working with each other, and 

because Ken and Nan had a vision and a tone for the film that is real and honest.  It’s 
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exciting to get to work on a project that is so relatable, that doesn’t have fantastical 

storylines where somebody misses someone at an airport or you sleep with someone who 

turns out to be a prince or your boss.  This movie is about real life and what we’re all 

dealing with.” 

 “Whether you are straight, gay, black, white, male or female, whatever your 

background or persuasion, the emotional content of this picture applies to everyone,” 

Kwapis notes.  “It’s about romantic expectation, but ultimately, it applies to expectation 

in other parts of life as well.” 

 “It even applies at work,” Behrendt elaborates.  “If you’ve been at a job for seven 

years and you haven’t gotten promoted, then it ain’t gonna happen bro.  Move on.  It’s 

just a matter of realizing that life is short, so why waste it in a relationship that doesn’t 

serve you?  You’re better off on your own – or in a new job – than with somebody or 

something that’s dragging you down.” 

 On the eve of the movie’s release, far from the madding crowd and chattering 

film crew at Home Depot, a reporter wonders to Bradley Cooper if there are any 

mysteries about women, men and relationships that he is still trying to unlock.   

 Cooper grins.  “That’s a labyrinth that no man – or woman – will ever reach the 

end of.” 

 

 He’s Just Not That Into You will be released in theaters nationwide on February 6 

by Warner Bros. Pictures, a Warner Bros. Entertainment Company. 

www.hesjustnotthatintoyoumovie.com 
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